
Our firstborn turns 23 this 
year and we are so proud!

When the NewMark Merrill Companies acquired the 372,000 square 
foot Anaheim Town Square (CA) in 2000, it had a tired Kmart (weren’t 
they all?), a Ralph’s with declining sales, an aging exterior, declining 
traffic, significant vacancies and poor signage. The entire property was 
drab, dated and needed some major TLC.  

What Anaheim Town Square had going for it was potential—lots and lots of 
potential—but only in the right hands. Enter NewMark Merrill.

Return a “has-been” community center with declining traffic and an aging exterior to its glory days 
as the dominant retail destination in the City of Anaheim.

OBSTACLE:

The property, formerly known as the East Anaheim Center, was acquired in 2000 for $29.5 million. Built 
in the late '50s, the East Anaheim Center was once the dominant regional shopping center in the city. 
But its position in the marketplace was eroded by competing projects to the south and west and the 
eventual rise of the City of Fullerton as a viable shopping alternative. By the time NewMark Merrill 
acquired it, this local superstar had become a largely forgotten relic from a previous era — an ill-config-
ured, outdated, oversized neighborhood shopping center. NewMark Merrill immediately commenced 
redevelopment to get this wayward youngster back on track.

BEFORE:

NewMark Merrill saw something different…

NMC

In 2002, the East Anaheim Center underwent a true redevelopment in every sense of the word. 
Literally. The tired East Anaheim Center was newly christened as the Anaheim Town Square complete 
with a new logo and color scheme. As part of the center's repositioning, NewMark Merrill demolished 
buildings, updated façades with towers and vibrant colors, replaced under-sized street signage with 
eye-catching pylon signage, installed pedestrian-friendly seating areas and fountains plus large-scale
artworks by inspiring local artists. 

NewMark Merrill's leasing teams upgraded the center's tenant mix to meet the marketplace's needs. 
In the building once anchored by Kmart is now Target, Ross, and Five Below. A once average-per-
forming Ralph's grocery store is now a thriving Northgate Market. Vacant storefronts became Chipot-
le, Waba Grill, Wingstop, GameStop and T-Mobile.

A true community partner, we did this while working hand in hand with the City of Anaheim. As one 
of Anaheim's longest stakeholders, Newmark Merrill invested capital in revitalizing the community 
and setting a standard for progress in economic renewal and quality of life.

We take our commitment to our communities seriously, but we know how to have fun! At Anaheim 
Town Square, we serve the community with passion and pride by hosting engaging events like Kids 
Fun Zone, Drive-In Movies, and our annual Holiday Kickoff, during which Santa parachutes in delight-
ing thousands of onlookers. What looks like child’s play is strategic marketing. All of our promotions 
are supported by cost-effective multi-channel marketing campaigns. And the local art installations at 
Anaheim Town Square became the cornerstone of our company-wide Community Arts program. 

Since the initial redevelopment, our firstborn has matured and is prospering. Recent additions of 
Gold’s Gym and Golden Corral have added more might to the revamped center, revitalized the tenant 
mix and brought Anaheim Town Square’s occupancy to 99%!

Parents aren’t supposed to pick favorites, but we’ll always have a soft spot for Anaheim Town Center, 
our firstborn. Happy birthday, baby!

AFTER:

Jim Patton:  818-710-6100  •  jpatton@newmarkmerrill.com
John Hickman:  760-630-8247  •  jhickman@newmarkmerrill.com
Barret Bradley:  720-607-3032  •  bbradley@newmarkmerrill.com

Looking for a stunning transformation of your own?  Contact us:

www.newmarkmerrill.com  •  linkedin.com/company/newmarkmerrill/

NewMark Merrill understands how to turn adversity into 
opportunity.  This is the key message of the Anaheim Town 
Square case study.  The company guided the center 
through very tough times to its remarkable position today 
as the dominant center in the market.  NewMark Merrill 
will continue its active style of management at Anaheim 
Town Square to achieve superior outcomes for our 
partners, merchants and neighbors.

After
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NewMark Merrill’s inaugural project 
set the stage for future success in 
finding value where others couldn’t.
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